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Canadians continue saving despite rising cost of living pressures. 

March 19, 2026: As daily expenses continue to rise, two-thirds of Canadians report that they are still 

regularly contributing to a savings account. However, far fewer (just one-third) made a contribution 

to an RRSP account for the 2025 tax year.  

Savings behaviours vary notably by income levels. Among 

Canadians with household incomes of less than $60,000, only 

half report saving regularly, and just 16% made an RRSP 

contribution. In contrast, three-quarters of those earning more 

than $100,000 save regularly, and more than 

half contributed to an RRSP in 2025. 

Importantly, younger Canadians (under the 

age of 55) are much more likely to have 

made RRSP contributions last year, 

compared to those 55 or older.  

While many Canadians are saving, those 

savings may not provide long-term financial 

security for everyone. Three in ten 

Canadians say their savings would cover 

three months or less of expenses if they were laid off or faced a financial setback. By comparison, 

three in ten report having enough savings to last a year or longer.  

“Clearly, Canadians recognize the importance of saving for a rainy day, though fewer are now 

making contributions for retirement,” said Margaret Chapman, COO & Partner at Narrative 

Research. “These findings also underscore how, unfortunately, those on lower incomes are likely 

increasingly falling behind, as they are less able to save for the future, illustrating a divide in the 

population by income.” 

Results are from an online survey conducted in partnership between Narrative Research and the 

Logit Group. The survey was conducted between March 12 - 16, 2026 with 1,230 Canadians, 18 

years of age or older from the Logit Group’s online Canadian Omnibus. Data were weighted based 

on the 2021 Census, by gender, age, and region to reflect actual population distribution. For more 

information, please contact:   
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Margaret Chapman, COO & Partner, Narrative Research - 902.493.3834, 

mchapman@narrativeresearch.ca 

OR 

Sam Pisani, Managing Partner, Logit Group - 416.629.4116, sam.pisani@logitgroup.com 

Narrative Research (www.narrativeresearch.ca), is a non-partisan, 100% Canadian-owned, research 

company, certified as a Women Business Enterprise (WBE). Narrative Research provides clients with 

state-of-the-art research and strategic consulting services.  

The Logit Group (https://logitgroup.com/) is a leading North American data collection and market 

research execution company headquartered in Toronto, conducting large-scale projects for a variety 

of well-known research agencies and brands. Logit employs industry-best technologies across an 

array of methodologies, and is independent, experienced and quality-oriented.  

 

The questions asked were:  

 

- Did you make any RRSP contributions for the 2025 tax year?  

- Do you regularly contribute to a savings account?  

- If you were laid off from your job or your financial circumstances changed, how many months of 

expenses do you think your savings would cover?  
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OVERALL % BC/North Prairies ON QC Atl NL NB NS 18-24 (GEN Z)

25-34 

(MILLENNIAL) 35-54 (GEN X)

55+ 

(BOOMER) Male Female

Yes 34%         32%         33%         35%         36%         22% ↓ 25%         26%         19%         23%         42% ↑ 49% ↑ 20% ↓ 35%         32%        

No 66%         68%         67%         65%         64%         78% ↑ 75%         74%         81%         77%         58% ↓ 51% ↓ 80% ↑ 65%         68%        

WEIGHTED SAMPLE SIZE (#) 1230         171         216         477         283         83         19         26         34         111         217         395         507         597         628        

UNWEIGHTED SAMPLE SIZE (#) 1230         135         180         384         234         297         68         92         120         83         213         392         542         578         647        

OVERALL % BC/North Prairies ON QC Atl NL NB NS 18-24 (GEN Z)

25-34 

(MILLENNIAL) 35-54 (GEN X)

55+ 

(BOOMER) Male Female

Yes 63%         63%         61%         65%         63%         52% ↓ 45%         60%         51%         65%         62%         64%         61%         64%         61%        

No 37%         37%         39%         35%         37%         48% ↑ 55%         40%         49%         35%         38%         36%         39%         36%         39%        

WEIGHTED SAMPLE SIZE (#) 1230         171         216         477         283         83         19         26         34         111         217         395         507         597         628        

UNWEIGHTED SAMPLE SIZE (#) 1230         135         180         384         234         297         68         92         120         83         213         392         542         578         647        

OVERALL % BC/North Prairies ON QC Atl NL NB NS 18-24 (GEN Z)

25-34 

(MILLENNIAL) 35-54 (GEN X)

55+ 

(BOOMER) Male Female

One month or less 12%         14%         10%         13%         7%         23% ↑ 6%         20%         30%         25% ↑ 19% ↑ 15%         3% ↓ 8% ↓ 16% ↑

At least one month but less than 3 18%         15%         19%         20%         17%         18%         31%         23%         9%         30%         28% ↑ 22%         8% ↓ 19%         18%        

At least three months but less than 6 17%         14%         28% ↑ 16%         12%         17%         28%         19%         12%         8%         17%         23% ↑ 14%         19%         15%        

At least six months but less than a year 18%         17%         18%         16%         20%         13%         10%         16%         14%         10%         14%         16%         22% ↑ 16%         19%        

One year or more 29%         34%         21%         28%         37%         21%         13%         19%         24%         10% ↓ 18% ↓ 18% ↓ 47% ↑ 33%         26%        

Not sure 6%         6%         4%         7%         6%         8%         13%         3%         11%         17% ↑ 4%         6%         5%         6%         7%        

WEIGHTED SAMPLE SIZE (#) 771         107         133         310         177         44         8         15         17         72         135         252         311         384         385        

UNWEIGHTED SAMPLE SIZE (#) 749         85         111         248         146         159         31         56         64         50         131         243         325         361         386        

QF6: Did you make any RRSP contributions for the 2025 tax year? 

QF7: Do you regularly contribute to a savings account? 

QF8: If you were laid off from your job or your financial circumstances changed, how many months of expenses do you think your savings would cover? 
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